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history of serving delicious pizza in innovative ways. Since 1969,
we’ve strived to deliver unforge le experiences for families in the
ods where we live and work. Take a look at our past, and
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. "« Tomatoes fresh-packed 4 hours from harvest and steam peeled
Dough is made fresh by hand daily and allowed to rise twice

' * Provolone cheese is r miniscent of the flavc
grew up with. ¢
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Great menu v: providing choices for eyery

family member

Group events including birthday partles
School fundraisers and sp|r|t nlg
Family appropriate games ™ =~
Squareootage range from B 800 to 6 800

-




1 i
ndlessd Za, pastas desserts.and salad bar with over

40 options
 Group events including birthday parties
 School field trips '
.+« Commitment to games the whole family can enjoy
.+ Square footage ranges from 7,000 to 20,000
'* Accommodates any size town

.




LOCATIONS & DEVELOPMENT
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Efficient build-out
- Cost effective FF&E
* Primary guest engagement thr

marketlng
Training and full web-based LMS (Learnlng M
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. Family appropriate gal

game
Beer and wine option:
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 National loyalty and gift card programs
 Primary social media platforms
- Facebook, Twitter, Pinterest, Instagram and Snapchat
Targeted Digital Advertising
Yelp
Google Ao
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